CONTENTS

Introduction: Discourses, Dispositions, Tactics: Reconceiving

Management in Critical Media Industry Studies
Derek Johnson, Derek Kompare, and Avi Santo

I. DISCOURSES

1. Building Theories of Creative Industry Managers:
Challenges, Perspectives, and Future Directions
Amanda D. Lotz

2. Towards a Structuration Theory of Media Intermediaries
Timothy Havens

3. Linear Legacies: Managing the Multiplatform
Production Process
James Bennett and Niki Strange

4. Enterprising Selves: Reality Television and Human Capital
Laurie Ouellette

II. DISPOSITIONS

5. Record Men: Talent Scouts in the U.S. Recording Industry,

1920-1935
Kyle Barnett

6. Recasting the Casting Director: Managed Change,
Gendered Labor
Erin Hill

ik

25

39

63

90

113

142

>2 ¥



vi

7

III.

10.

11.

12.

<< CONTENTS

Brazilian Film Management Culture and Partnering
with os majors: A Midlevel Approach
Courtney Brannon Donoghue

. Constructing Social Media’s Indie Auteurs: Management

of the Celebrity Self in the Case of Felicia Day
Elizabeth Ellcessor

TACTICS

. “Selling Station Personality”: Managing Impending

Change in Postwar Radio, 1948-1953
Alexander Russo

Tweeting on the BBC: Audience and Brand Management
via Third Party Websites
Elizabeth Evans

Market Research in the Media Industries: On the Strategic
Relationship between Client and Supplier
Justin Wyatt

Listening and Empathizing: Advocating for New Management
Logics in Marketing and Corporate Communication
Sam Ford

Bibliography
Contributors
Index

165

188

213

235

254

275

295
319
323



