
lNTRoDU cTloN
0 Data to support new and not so new debates

cREATloN
1.1 Writers and directors of European Work§: Precarity in numbers,

1,2 Fi[m and TV production: A Long road to gender equatity

7.3 Fair remuneration in exploitation contracts for authors and performers

PRoDUcTloN
2.1 European film production back on growth track

2.2 Growing importance of public support due to increase in production íncentives

2.3 Most TV fiction by global streamers produced in the UK and Spain

EXPLolTATloN
3.1 European low-grossing films dominate offering, U§ blockbusters lead admissions

3.2 §creening of fitms: VOD key to availability

3.3 Over 32 000 diffeient European fitms broadcast on W
3.4 lmportance of non-US,/European works in SVOD catalogues

AUDloVlsUAL SERVlcEs
4.1 US players: A considerable přesence

4.2 TVaudiences: Local groups lead the market

4.3 EUR 21 bn spenton European origina[content in 2022

4.4 Age verification and parentaI contfol measures for V§Ps

4.5 ArtificiaI lntelligence Act: Ongoing legal development§

4.6 Progress in the adoption ofthe European Media Freedom Act

MAR KETS

5,1 Audiovisual sector rév€nues: Growth below inítation

5.2 Cinema exhibition: European theatrical markets partia[[y rebounded in 2022

5.3 Home video: WOD back on track

5.4 Advertising: Aíticulating brand-buil,ding and sales

5.5 Pay TV: Decrease of ARPU in real terms accelerates

5.6 Have streaming services entered an era of maturation?

PLAYERs

6.1 A handfut of worldwide leaders

6.2 Revenue of top 100 AV players surges above inftation

6.3 Cinema chains in Europ€: the top 5 áccount for fewer than one quartér of screens

6.4 High inílation deals blow to P§M revenues

6,5 Wfiction producers: Consolidation but no concentration
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